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Chapter 16 Monopolistic Competition

16-1 Between Monopoly and Perfect Competition
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16-2 Competition with Differentiated Products

16-2a The Monopolistically Competitive Firm in the Short Run
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16-2b The Long-Run Equilibrium
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16-2¢c Monopolistic versus Perfect Competition
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16-2d Monopolistic Competition and the Welfare of Society
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16-3 Advertising

16-3a The Debate over Advertising

] RO

P NN

WZ) S OHER, MASE RN, KR FE0H 9 E AR R

- LA e

I —H i R R TR oK BBk Z 5P, YRl 2B = 5P ey, B4
b WU s 322 B JAS ) A8 T

fEMﬁ%%

R B RS e 20 1 A3 BRI BT DAL, Bir DA R DABE 25 5 3
MRS 2E. NI, S EVITA RIS 2N T s, T s A
WEEZDEA, FAEWT 7oA WA el A5 | i i) — b+ Bt

16-3b Advertising as a Signal of Quality
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16-3¢c Brand Names
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16-4 Conclusion
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